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Volume 3, No.2, Spring 1983

F. E. Seidman School of Business

Consumer Attitudes in the Grand Rapids Area
People's attitudes affect their behav
ior. This is a well-known and docu
mented fact for all areas of human
activity. In economics, for example, sur
veys of consumer attitudes have been
firmly established as indispensable tools
for forecasting and planning for changes
in consumer spending and saving. At the
national level such information about at
titudes is useful to the government in
formulating economic public policy and
to the business community in formulat
ing inventory and investment plans.
The Survey Research Center of the
University of Michigan serves the United
~tates by conducting a monthly survey
~lroughout the entire country in which
'people express their opinions about the
country's economic conditions and what
they are expected to be in the future.
The Center, however, does not compile
and publish an index that reflects opin
ions in specific geographical areas such
as western Michigan.
We believe opinions in western Mich
igan do differ from those in the United
States as a whole, but we don't know the
extent of this difference or the impact on
the attitudes of people in western Michi
gan of such economic events as the re
cently ended economic recession. Such
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local attitudinal information would be
Significant for area bUSiness and public
organizations because, as the University
of Michigan surveys have shown, con
sumer attitudes are leading indicators of
future economic events.
The Seidman School of Business
plans to conduct quarterly surveys of
Grand Rapids area residents concerning
their attitudes about general economic
conditions. We will construct an index of
consumer sentiment identical to the one
used by the University of Michigan and
determine whether there are significant
differences between the two. We will

also publish the results of this survey
quarterly, along with our Grand Valley
Economic Activity Index and a corre
sponding analysis of local economic
conditions.
Four hundred households, randomly
selected, will be contacted each quarter.
The results of each survey will be accu
rate within plus or minus four percentage
points. The surveys will be conducted by
Insight Marketing, a Grand Rapids
based market research firm. An analysis
of the first quarter's findings is contained
in an article in this issue, written by Dr.
William Peterson.
Marvin G. DeVries
Dean

Grand Valley Proposes New Center for
Economic Expansion and Job Creation
Since mid-1982, Grand Valley State
has been engaged in an analysis of the
economic and business development
needs of West Michigan. This analysis
has resulted in a proposal to establish the
Grand Valley Center for Economic Ex
pansion and Job Creation.
The Center will become a vehicle for
the continued growth and expansion of
the economy of West Michigan. It will
provide education, training, and busi
ness research and consultation services,
as well as financial resources. At Its core
will be a venture capital corporation
which can provide essential funding to
assist in the expansion of area businesses.
The Center's objectives are:
• To conduct extensive market analysis
and planning which will be available
to all existing and potential West
Michigan businesses.
• To document and report in detail all
aspects of the Center's development
and progress so that it can be dupli
cated in other economic regions of
the state.
• To use faculty and students in the pro
cess of local business expansion and

job creation efforts in order to train an
experienced cadre of economic ex
pansion specialists who can make this
process available to other regions of
the state.
• To conduct sophisticated management
training programs which will immedi
ately benefit existing West Michigan
pusinesses and meet the demand for
these services.
• To create a central resource handbook
for entrepreneurs, including account
ants, attorneys, bankers, venture cap
italists, and market research and
business promotion firms.
• To create new partnerships between
the academic community of the re
gion and labor, bUSinesses, and the
various governments of the region
and their economic development
agencies.
• To form a local venture capital corpo
ration to fund job creating business
expansion.
The Center will be staffed by Grand
Valley personnel. It will have a quasi
independent board of directors under
continued on page 7
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to five years ago. They believed that
their incomes declined relative to prices
during the past year. They did not be
lieve that their family financial condition
would be better next year, but did be
lieve that it would be better five years
from now. They were less pessimistic
than the group as a whole regarding the
business cycle over the next five years.
People working in manufacturing did not
say this was a good time to buy house
hold goods, but they agreed this coming
year was a good time to buy a car. Their

incomes would not keep up with price
increases, they said.

Sex
About 58 percent of the persons inter
viewed were women. Women said that
family finances were worse now than a
year ago. The same number of women
said "better" as "worse" compared to
five years ago. Women concluded that
the business cycle would be a character
istic of the next five years. Men, how
ever, were divided in their opinions on

that point and were more optimistic than
women. Men said this was a good time
to buy household goods. Women did not
agree. Both groups agreed that this was
a good year to buy a car. Women were
more apt to buy a house this year than
men. Family income would not rise as
fast as prices, said women. Men were
inconclusive on this question.

Dr. William A. Peterson is Professor of
Economics in the Seidman School of
Business.
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the general supervision of Grand Val
ley's Board of Control. The Center direc
tor will serve as an adjunct professor in
the Seidman School of Business. Faculty
members and students of Grand Valley
(and other area educational institutions)
will work in various capacities to attain
he objectives of the Center.
The state government of Michigan is
being asked to provide the necessary
"venture capital" to launch the program.
It is anticipated that long-term financing

Seidman
Lecture Series

•

Dr. Sidney Jones and Dr. Kevin Gott
lieb, Washington experts and lecturers
at the Washington Campus, addressed
Seidman students and other Grand Val
ley students in the morning and the
business community in the afternoon,
Wednesday, January 19.
Dr. Jones, former Assistant Secretary
of the Treasury for Economic Policy and
now Resident Scholar with the American
Enterprise Institute in Washington, spoke
on "The Formation of Economic Policy:
Its Implications for Business."
Dr. Kevin Gottlieb, former Senior Aide
to Senators Ford, Nelson and Cranston
nd Executive Policy Assistant in the Of
fice of Senator Riegle, Jr., and currently
Director of the Walter F. Mondale Presi
dential Committee, spoke on "Business
and Government: Forging a New Rela
tionship in the Eighties."

of the program will be largely acquired
through local grants, fees from services
rendered, and other non-governmental
sources.
Although the Center will focus on pre
serving and expanding the business base
(and jobs) of the West Michigan region,
it is designed to be a prototype for a new
partnership between the academic com
munity and the existing and potential
business base of the state.

Financial returns to the state will come
through the preservation of a major tax
base and the creation of a new and ex
panded tax base which will provide sig
nificant state resources and greatly
enhance the quality of life overall.
Most importantly, the Center will
stimulate the creation of similar pro
grams and greatly enhance the position
of Michigan as it re-emerges as a great
national economic resource.

Delta Mu Delta
The Seidman School Beta Mu Chap
ter of Delta Mu Delta held its annual
initiation ceremonies banquet on Satur
day, April 16. The undergraduate stu
dents inducted were Patricia Chmelar,
Marianne Dekker, Julie Duff, Douglas
Hepfer, Joseph Jacques, Nancy Lund
gren, David Pelletier, Christine Schuur,
David Sides, Susan Simmerman, Donna
Thome, Constance VanderWall, James
VanPortfliet, Freda Velzen, Peter Walter,
Dawn Wickam, and Lori Wiersma. The
graduate students inducted were Everett

Bashaw, Judith Bilinsky, Scott Bruns,
Sylvia Kaufman, Vicki Kuhns, Alan Niel
sen, James Parish, David Schreur, and
Sperry VanLangeveld.
At the meeting, the annual Wall Street
Journal Awards were given to Ann Brui
nooge, graduate, and Jan Sandrin, un
dergraduate. Dawn Wickam received the
American Marketing Association Award,
and Jan Sandrin was acknowledged as
the Seidman School nominee for Grand
Valley's Kenneth R. Venderbush Student
Leadership Award.

Taxation Writing Award
Jack Marquis, a Holland attorney with
Scholten, Fant and Marquis, was
awarded the 1983 Tax Affiliates Writing
Excellence Award presented by the Mas
ter of Science in Taxation program of the
Seidman School of BUSiness. The award,
which carries a cash prize of $100, is
presented to the M.S. T. student who au
7

thors the best tax paper during the year.
Marquis' paper, entitled "Corporate
Paid Life Insurance Premiums on Con
structive Dividends to Stockholders,"
was published in the Spring 1982 issue
of the Michigan Corporation, Finance,
and Business Law Journal.

